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SUMMARY

Product-focused UX/UI and Product Designer with expertise in user research, experience strategy, and
interface design, seeking to bridge design and product management. With a foundation in media and
marketing, I create solutions that seamlessly integrate usability, aesthetics, and long-term business impact.

SKILLS
UX/UI Skills: User research, Wireframe, Prototyping, Usability Testing, Product Requirement Documentation
Tools: Figma, Webflow, Blender, Adobe Illustrator, Unity, Runway
Coding: HTML+CSS, P5JS, Arduino, Processing
Certification: Google UX Certification
Language: Chinese: Native proficiency, English: Professional working proficiency

PROJECTS

TrollyGo – Gamified Smart Shopping Cart https://www.yanyi-wang.com/trolley-go
Led UX design from research to high-fidelity prototype; introduced map-based gamification adopted in final
concept. Presented as guest speaker at alma mater, earning strong feedback.

Rivian – HMI Automotive Interface Design https://www.yanyi-wang.com/rivian-2035
Led early-stage research and brand strategy in a 4-member team; proposed Animal Detection and User
Community features adopted in final prototype.

WORK EXPERIENCE

Alula Film Festival (D.C.Chinese Film) Los Angeles, CA
UX Designer-Part time 2022.5 - Present

• Collaborate with festival team to improve UI/UX of the event website.

• Let design and development of a user-friendly mobile app for schedules, film info, and interactions.

• Contribute to the 2023 Strategic Communications Plan for the 6th DC Chinese Film Festival.

• Use user feedback and analytics to enhance the virtual screening interface during the festival.

Meta Reality Labs Pasadena, CA
Interaction Designer-Sponsored Studio 2022.10 - 2022.12

• Collaborated in a team of two to research and design methods for detecting social relationships in mixed
reality.

• Prototyped AR environments demonstrating user interactions with various social connections.

• Designed concepts for relationship detection using first- and third-person camera perspectives.

• Contributed to speculative VR design using Meta’s Oculus platform.

China Global Television Network (CGTN) Beijng, China
Product Operations Specialist 2017.01 - 2020.12

• Coordinated cross-functional teams for CGTN app, website, and CRM launches and updates.

• Assisted Product Manager in PRD development and product iteration based on user feedback.

• Collaborated with UX designers to implement improvements, boosting satisfaction by 25%.

• Conducted usability testing to optimize interfaces and user experience.

• Managed app data operations and analyzed user metrics for actionable insights.

• Oversaw CGTN’s social media to increase product awareness and user engagement.

• Researched and benchmarked news apps internationally to inform product positioning and design.

ByteDance Beijng, China
Product Operations Specialist 2016.01 - 2017.01

• Provided user research insights for continuous CRM improvements in the Chime app; benchmarked
competitor BoomTown.

• Coordinated with product managers, developers, and team members for smooth product updates.

• Collaborated with UI designers on function development, testing, and feedback integration.



• Conducted user research to identify needs and recommend product enhancements.

• Analyzed user data to support data-driven decisions.

MIT Press Boston, MA
Marketing intern 2015.09 - 2016.01

• Supported Marketing and Sales departments with creative ideas and market research.

• Assisted director with business research and client outreach to expand marketing efforts.

• Managed customer satisfaction surveys and monitored Amazon book pricing and rankings.

• Researched global book market to enhance brand image of the press.

EDUCATION

Art Center College of Design Pasadena, CA
Master of Fine Arts Media Design Practices GPA: 3.9/4.0 2021.9 - 2024.5

Emerson College Boston, MA
Master of Arts Global Marketing Communication & Advertising GPA: 3.75/4.0 2014.9 - 2015.12

University of Iowa Iowa City, IA
Bachelor of Arts Communication StudieW GPA: 3.5/4.0 2011.1 - 2014.5


